EDUCATION STANDARDS FOR GRADES 5–6

Bonus
Activity 2

Uses the general skills and strategies of the reading process

•
•

•
•

•
•

•

•

•

•

•

•

•

•

•

•

•

•

•

Knows that people with special interests and expectations are the target audience for particular
messages or products in visual media; and knows that design, language, and content reflect this
(e.g., in advertising and sales techniques aimed specifically towards teenagers; in products aimed
towards different classes, races, ages, genders; in the appeal of popular television shows and films
for particular audiences).

•

•

•

•

Understands techniques used in visual media to influence or appeal to a particular audience (e.g.,
persuasive techniques, such as exaggerated claims, portrayal of appealing lifestyles, bandwagon,
glittering generalities; subliminal messages; narrative style).

•

•

•

•

Makes, confirms, and revises simple predictions about what will be found in a text.
Understands the author’s purpose (e.g., to persuade, to inform) or point of view.

•
•

Understands specific devices an author uses to accomplish his or her purpose (e.g., persuasive
techniques, style, word choice, language structure).

•
•

•
•
•

Uses viewing skills and strategies to understand and interpret visual media
Understands different messages conveyed through visual media.

•

Understands basic elements of advertising in visual media (e.g., sales approaches and techniques
aimed at children, appealing elements used in memorable commercials, possible reasons for the
choice of specific visual images).
Understands a variety of messages conveyed by visual media.

•

•

Create an Ad!

Product name:
Part 1: This research gives you profiles of three different types of people. Use the
information to choose which type of audience might like your product.

Busy Moms
Kids at heart

•

•

•

•

Language Arts: Reading
Uses the general skills and strategies of the reading process
Makes, confirms, and revises simple predictions about what will be found in a text.

•

•

•

•

•

•

Reflects on what has been learned after reading, and formulates ideas, opinions, and personal
responses to texts.

•

•

•

•

•

•

Social Boys, Age 10

Energetic Girls, Age 10

Like making
their own food

Coach sports

Must look
sharp

Always rushing

Need to
move

The family
communication
hub

Love keeping
up with friends

Understands the characteristics and components of the media
Knows the main formats and characteristics of familiar media (e.g., types of advertising such as
billboards, T-shirts, or commercials; characteristics of films and magazines).

Social Studies
CULTURE. Social studies programs should include experiences that provide for the study of culture and cultural diversity so that the learner can:
Explain how information and experiences may be interpreted by people from diverse cultural
perspectives and frames of reference.

•

Explain and give examples of how language, literature, the arts, architecture, other artifacts,
traditions, beliefs, values, and behaviors contribute to the development and transmission of culture.

•

•

•

•

•

•

•

•

Identify and describe the influence of perception, attitudes, values, and beliefs on personal identity.
Identify and interpret examples of stereotyping, conformity, and altruism.

•

•
•

•
•

•
•

•

•

•

•

•

•

•

POWER, AUTHORITY & GOVERNANCE. Social studies programs should include experiences that provide for the study of how people create and change
structures of power, authority, and governance, so that the learner can:
Describe the purpose of government and how its powers are acquired, used, and justified.

•

•

•

•

Analyze and explain ideas and governmental mechanisms to meet needs and wants of citizens,
regulate territory, manage conflict, and establish order and security.

•

•

•

•

GLOBAL CONNECTIONS. Social studies programs should include experiences that provide for the study of global connections and interdependence so that
the learner can:
Describe instances in which language, art, music, belief systems, and other cultural elements can
facilitate global understanding or cause misunderstandings.
Sources: McREL (Mid-Continent Research for Education and Learning) & NCSS (National Curriculum Standards for Social Studies)

•

•

•

•

Play in a band

•

Part 2: Choose the techniques that you will use in your ad:

•
•

INDIVIDUALS, GROUPS & INSTITUTIONS. Social studies programs should include experiences that provide for the study of interaction among individuals,
groups, and institutions, so that the learner can:
Analyze group and institutional influences on people, events, and elements of culture.

Pamper
themselves
when they can

•

INDIVIDUAL DEVELOPMENT & IDENTITY. Social studies programs should include experiences that provide for the study of individual development and identity
so that the learner can:

•

Dear Teacher,

You’ve been asked to create a magazine ad for a new product. Use this sheet to help
your group make an ad that will reach the right audience for your product.

Part 3: Make your ad! Use a separate piece of paper to create your
advertisement. Make sure you include information that
describes the product.
Part 4: Decide where you will place the ad and explain why.

Follow their
own path
Love to laugh

Look for
adventure
Need music
to focus
Obsessed
with games
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Grades 5–6

Name:
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Language Arts: Critical Reading, Critical Viewing

Part 1 of 2

Student Worksheet 3

Inside this Guide:
Lesson plans and
student worksheets

engaging
classroom poster

Links to bonus
online materials!

Give students the tools
they need to understand
advertising and become
smarter consumers.

Meets national
standards for
Language Arts and
social studies

Everywhere you look, you see advertisements—
not just on TV and online, but on buses,
buildings, and even inside your classroom!
Many ads target kids ages 8 to 12. Do your
students
have the skills to understand ads, what they’re
saying, and what they want kids to do?
To help your students sharpen their skills,
Scholastic and the Federal Trade Commission
(FTC) are introducing a curriculum on
advertising literacy. The curriculum is based
on the FTC’s new site, Admongo.gov, which
builds ad literacy from the ground up in a
fun, interactive way. The FTC, the nation’s
consumer protection agency, created
Admongo.gov to teach kids to use criticalthinking skills through a series of fast-paced,
engaging games. The site, along with this
curriculum, will help your students answer
three key questions about advertising:

Find More

Online!

Get TWO BONUS LESSONS, an ad
library, a glossary, and more at

scholastic.com/admongo.

Who is responsible for the ad?
What is the ad actually saying?
What does the ad want you to buy, do,
or think?
Thinking about these questions will
help your students better understand
advertising…and become smarter
consumers! We hope you find these
resources a helpful and practical
supplement to your classroom curriculum.
Sincerely,
The Federal Trade Commission &
Scholastic

Introducing
Admongo.gov
Admongo.gov is interactive,
safe, and fun for the whole
class. Try it today at
www.admongo.gov!

